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Abstract 

It is frequently stressed that enterprises, particularly product producers and factories, should be 

ecologically friendly. In general, this effort is one of the most significant global agenda topics 

for achieving sustainable development goals. Furthermore, from an Islamic standpoint, product 

development or food preparation should incorporate two primary aspects: halal and thayyiban, 

which correspond to quality, cleanliness, and safety, respectively.  Islam has historically fought 

for this issue to protect the five goals of Islamic law: religion, life, intellect, lineage and wealth. 

However, how much study has been done on the creation of halal products and their 

relationship with halal green, while the environmental pollution agenda is frequently 

mentioned, and what are the manufacturers’ attempts to decrease this pollution issue?  In this 

matter, the halal green concept and its integration during halal product development are very 

relevant to the needs of the SDG agenda and Shariah objectives. The goal of this research is to 

explain how the halal green concept can be integrated to develop halal products while also 

achieving sustainable development goals and Islamic law objectives. Its scope is restricted to 

qualitative and doctrinal evidence. According to this case study, the endeavour to integrate 

halal green occurs together with the creation of halal products and is not a separate issue. To 

summarise, incorporating halal green into the development of halal products is closely related 

to a person's interactions with humans and nature; in fact, what is important is a person's 

relationship with the creator, who ultimately not only benefits the world but also receives 

rewards in the afterlife.  
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Introduction 
 

The development of halal products is thought to have an impact on the environment. 

Additionally, cleanliness, quality, and safety are given more attention in halal product 

development management in general (Kadirov et al., 2020). Furthermore, as is frequently 

emphasized in the agenda for sustainable development goals, this halal product creation is 

connected to green management. According to the overview, there are many areas of research 

on the halal thayyiban and green concepts. It was found that the halal-green concept and the 

halalan thayyiban concept are quite comparable, especially in terms of having a favourable 

effect on both people and the environment. But there are still several problems with the halal 

and green ideas. Due to materialistic success, both of these notions are used independently and 

are not holistically integrated. 

 

The study aims to investigate the integration of the halal green concept in halal product 

development as well as explore how the halal food industry can adopt more sustainable 

practices by integrating the halal green code of practices, which encompasses the economic, 

health, and social aspects in addition to the environment. 

 

 

Literature Review 
 

Halal Thayyiban and Halal Green Concept 

 

The Qur'an does not contain any verses that specifically refer to halal-green food. The concept 

of halal-green was created based on how Allah SWT instructed halalan thayyiban in the al-

Qur'an (Hanapi & Wan Khairuldin, 2017). All elements of high quality, hygienic, and safe for 

consumption are included in the halalan thayyiban concept. The halalan thayyiban concept also 

highlights ethics along the entire value chain, starting with raw materials and ingredients and 

continuing through processing, packaging, transportation, distribution, and the final product 

for customers (Arif & Sidek, 2015). In reality, Muslims believe that fulfilling halalan 

thayyiban's requirements in the form of ‘ubudiyyah is crucial as a token of appreciation for the 

assistance received (Mustaffa, 2019; Shaary, 2013). According to Corral-Verdugo, “a series of 

planned behaviours involving environmental conservation while satisfying societal and 

individual requirements” constitutes pro-environmental behaviour (Sajeewanie, Ab Yajid, 

Khatibi, Azam, & Tham, 2019).  

 

Green products employ environmentally friendly packaging, contain components that are safe, 

non-toxic, and recyclable, and lessen the harmful effects of product consumption on the 

environment (Fakhira, Mismiwati, Africano, Riduwansah, & Riski, 2022). Likewise, halalan 

thayyiban products are not only halal but also secure, non-toxic, and unharmful. Without a 

doubt, the concepts of halal and green can be integrated, and they may even complement one 

another.  

 

By examining the connections between halalan thayyiban and halal-green, such as the concern 

for people and the environment. It implies that the halal-green idea not only fosters goodwill 

connections between people and between people and nature but also fosters connections 

between people and the Creator. The Islamic worldview is also predicated on three fundamental 

tenets: the connection between humanity and Allah SWT (habl min Allah), human interaction, 

and the relationship between humans and nature (habl min al-nas). 
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Halal Product Development 

 

A new product development (NPD) process, according to McDermott and Handfield (2000), 

is the procedure that leads from the conception of a new product to its marketing and sale. Even 

if the NPD phases vary depending on the industry and the actual situation, some broad outlines 

of the NPD process can be identified. Numerous authors have created their iterations of the 

New Product Development process, the majority of which are modifications to Cooper’s 

(1994) step model as shown in Figure 1.: 

 

Figure 1: NPD Process 

 
 

To preserve the consumers’ health, the development of the halal product needs to make sure 

that no harmful items or illegal substances are contaminating the food throughout production. 

All stages of halal production and assurance are progressively incorporating thayyiban, which 

means "good, clean, and healthful." Halal food should be created with the knowledge that it 

must adhere to the prescriptions set out in the teachings of the Quran and a sincere sense of 

gratitude for the resources Allah SWT has provided. An indication of piety and submission to 

Allah SWT is such awareness. 

 

 

Halal Green and Maqasid Shariah 

 

Maqasid Shariah brings the objective of Shariah formulated and prescribed by Islamic 

teaching. Maqasid Shariah of Islam is erected on the foundation of maintaining the goodness 

of (maslahah) general public and individuals and avoids damage (mafsadah)  (Ibn Ashur, 

2006). The preservation of religion, life, intellect, lineage, and wealth for the sake of humanity 

are the five fundamental goals (Kamali, 2012; Al-Raysuni, 1999). Maqasid Shariah covers all 

aspects of life, socio-economic and human development. The studies of Maqasid Shariah are 

all ingrained in Muslim food consumption in all spheres of life, according to Abdul Rahim 

(2006). To consume Halal food and to grow the Halal business and economy, people must 

submit to Allah SWT. 
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It demonstrates the loyalty and thankfulness of human beings to Allah SWT who created man 

and all the sustenance of life that Allah SWT provide to all human being by having a thorough 

understanding of the concept of Maqasid Shariah and applying it to practical application and 

practices. The Halalan Toyyiban "Green" concept is clearly outlined by the Maqasid Shariah 

ideology for the manufacturer or food producer. It addresses five crucial facets of human 

existence that must be preserved to maintain religion, life, intellect, lineage, and wealth. 

 

From the accurate understanding of this philosophy that it is the requirement instructed in the 

al-Quran where it positively will impact Muslim food consumption and Muslim life with the 

Halal food product. This certainly would encourage the growth of the Halal food industry and 

boost the economic performance of the country. The understanding of Maqasid Shariah 

philosophy is supposed to lead to Muslim food consumption that seeks the Halalan Thayyiban 

that is not contaminated by doubtful substances, proper processes of manufacture instructed by 

Islamic teaching, and handled in a clean and Halal environment.  

 

Maqasid Shariah on food is a guide or a way of life which is rabbaniyyah and diniyyah. It is 

derived from Allah who created the universe and humanity. It is not purely for physical benefit, 

but it involves a reward and sin. Reward to those who consume Halal food and sin to those 

who consume Haram. It associates with duniawi and ukhrawi, trust and faith, penance and 

punishment whether in this world or the Hereafter world. According to Yaacob (2006), 

Maqasid Shariah is a complete law that serves to advance the human race and lead to the path 

of truth and goodness, and avoidance of damage and injury. This statement strengthens by the 

verse of the Quran in Surah al-Jathiyah (45:18) 

 

“Then We put you, (O Muhammad), on an ordained way concerning the matter [of religion]; 

so, follow it and do not follow the inclinations of those who do not know.” 

 

 

Halal Green and Sustainable Development Goals 

 

Concerns about sustainability are expanding in the food business (Idris, Musa, & Sumardi, 

2021). Although the majority of studies on sustainable food focus more on the environmental 

side (Alzeer, Rieder, & Hadeed, 2020; Ketelsen, Janssen, & Hamm, 2020; Abdullah, Sabar, & 

Mustafar, 2018; Salmani, 2017). 

 

The Halal-Green concept is widely accepted since it is considered to be comprehensive in its 

system. The preservation of human health, food safety, animal rights, the environment, social 

justice, and welfare in the food production process are all taken into consideration when 

implementing Thayyiban and Green in the food industry. While there is a demand to improve 

the characteristics of Thayyiban (sustainable practices) across the entire process of producing, 

manufacturing, and distributing Halal products, there is also a growing interest in doing so 

(Abdullah A. , 2018). 

 

It is possible to enhance many facets of halal production by integrating sustainable practices 

into the supply chain, which will help create a more sustainable and secure food future (Wazir, 

2018). Halal now represents more than just conflicting modes of production and consumption. 

It is a component of a quickly growing, globalized market that is beginning to converge the 

worries of Muslim and non-Muslim consumers. 
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Maqasid-oriented SDGs Theoretical Framework 

 

This study considered the halal green concept and the urgency of Maqasid shariah and 

sustainable development goals in directing business players and driving them to promote 

welfare in worldly life and the hereafter. It provides five novelties objectives of Maqasid sharia 

based on Imam Al-Ghazali’s model in protecting religion, life, wealth, intellect, prosperity or 

lineage. Importantly, sustainable development has been the overarching goal of the 

international community all around the world to implement such strategies as well as 

international cooperation to support national governments, there are continuing concerns over 

global health, social, economic, and environmental developments. Recent initiatives on the 

transition to a greener and more inclusive economy offer for advancing the 2030 Agenda for 

Sustainable Development and its Sustainable Development Goals SDGs. According to 

Mohammad (2018), some of the fundamental goals of the SDGs are congruent with the 

Maqasid al-shariah (the higher objectives of shariah) where most of the 17 developmental goals 

of the SDGs comfortably match the long-term objectives of shariah. Some of the most relevant 

and urgent Maqasid-oriented SDGs are prompt. 

 

Methodology 
 

The study will be a qualitative case study to achieve the objective of this paper. A case study 

was chosen for this study as it is a type of qualitative research in which in-depth data are 

gathered relative to a single company to learn more about an unknown or poorly understood 

situation (Kasri & Ahmed, 2015), namely the halal green concept on the halal product 

development process. This qualitative case study on one foreign direct investment (FDI) 

company in Brunei was undertaken to utilize a case study approach. The company was chosen 

for its remarkable achievements as the world’s first manufacturer and distributor of halal, 100% 

natural, non-GMO, ready-to-eat (RTE) and ready-to-cook (RTC) products with six specific 

brands. 

 

The purpose of this study is to explain the potential integration of the halal green concept on 

Halal product creation and accomplishing sustainable development goals as well as the aims 

of Islamic Law. Its scope is restricted to qualitative and doctrinal evidence. An individual 

interview format was used to perform the study. The choice of participants and the research 

location was made with the goal of better understanding the primary phenomenon being 

investigated.  

 

The grounded theory underpinned in this case study is predicted to enhance the understanding 

of the integration of the halal green concept for halal product development. The process 

involves using multiple stages of data collection and the refinement and interrelationship of 

categories of information. This study focused on inductive strategies for data analysis. The 

interview data were transcribed and analysed through coding and constant comparison, keeping 

the constructivist grounded theory approach in view (Khan, 2014). Analysed data from 

interviews along with the literature used to integrate the development of conceptual thinking 

and theory building. 
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Findings 
 

Sampling 

 

There is no specific rule of sample size in qualitative case study research. Other studies found 

that the number to reach data saturation must reach 12 (Guest, Bunce, & Johnson, 2006) to 17 

informants (Francis et al., 2010) to be sufficient, however, Stanley (2014) and Kostadinov et 

al. (2015) recommended several 4-6 key informants. While Morse (1994) proposed at least one 

individual in a case study is enough. Therefore, this study interviewed 1 key informant of the 

selected company and their general descriptions are tabulated in Table 1. Due to the request 

for informant confidentiality (Dooly, Moore, & Vallejo, 2017), the company name was coded 

as SASB and the name of the key informant is concealed or secrete.  

 

Table 1: Sampling Detail 

Company Code Foundation Year Product Key Informant 

SASB 2016 Halal Food Pouch Manager 

 

 

Halal Product Development Process 

 

According to the data collected from the SASB informant with substantial expertise and 

experience, the informant shares the company’s halal product development process which has 

been tabulated in Table 2.  

 

Table 2: Company’s Halal Product Development Process 

Item Halal Product Development Process Additional Description  

1 Idea generation Market  

opportunity  
✓ 

“Identify the market where 

there is a need for our products. 

Either add/improve on what is 

available or introduce our 

products to a market where no 

other similar products are 

available”. (SASB) 

Encouraged by the 

Promos initiative 
- 

Customer’s  

request - 

2 Idea screening the ideas of the 

previous phase are 

analyzed concerning 

(i) production costs 

✓ 

 

“We analyse all three to 

maximize the efficiency and 

productivity of the company. 

(SASB) the ideas of the 

previous phase are 

analyzed about (ii) the 

compatibility of the 

resources of the 

company 

✓ 

the ideas of the 

previous phase are 

analyzed about: (iii) 

the potential market 

success 

✓ 

3 The traditional  

product 
- 

“Above all the company 

prioritize halal-certified raw 
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Concept 

development and 

testing 

Requires halal-

certified raw material 
✓ 

materials because we aim to 

produce halal and healthy 

ready-to-eat meals”. (SASB) Others: (please state) - 

4 Business analysis Costs and 

investments analysis 

for the specific Halal 

initiative. 

✓ 

“Our main objective is to 

produce halal ready-to-eat 

meals. So, it can reach and cater 

to the halal Market” (SASB) 

 Scarce overall market 

analysis 
- 

Others: (please state)  

5 Testing Use and 

market 

Market test ✓ “Our products are tested both in 

the market and by doing free 

food tasting. We analyse the 

sales of our products in the 

market for a while to gather the 

data needed or get feedback 

from customers by doing food 

tasting” (SASB) 

Customers test ✓ 

Others: (please state) 

- 

6 Product 

development 

A job-order Halal 

production to avoid 

contamination 

- 

“Before mass production and 

selling our products to the 

market. We have to get approval 

for a halal certificate from the 

Ministry of Religious Affairs. To 

do so, we have to submit all of 

the ingredients used and the 

production process”. (SASB) 

Certification by 

Islamic authority is 

necessary 
✓ 

Others: (please state) 
- 

7 Commercialization Higher price,  -  

“We price our products 

accordingly to the ingredients 

used and the 

production process”. (SASB) 

Ordinary price ✓ 

Ordinary traditional 

channels, 
- 

No dedicated 

marketing initiatives 
- 

specific agreements 

with the seller for the 

final exhibition of the 

goods to avoid the 

risk of contamination 

- 

Others: (please state) - 

 

While Table 3 shows the perceptions of key informants regarding the halal green. The 

informant believed that the SASB had implemented the halal green concept effectively in 

physical and spiritual aspects as well as the integration in halal product development. 

 

Table 3: Halal Green Perceptions 

Item Physical Aspect SASB 

1a Abstain from all forms of fraud/deceit  ✓ 

1b Prohibit matters that jeopardize the halal and thayyib status.   ✓ 

1c Do not take advantage  ✓ 
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1d 
Ethics involved in administration, financial management, the decision 

maker’s (policy) integrity 
✓ 

1e 
The ability to value the position and strength of Muslims when designing 

strategies and action plans 
✓ 

Item Spiritual Aspect SASB 

2a Abstain from all forms of sin  ✓ 

2b Do not change what is halal to haram and vice versa  ✓ 

2c Abstain from the extreme act  ✓ 

2d Abstain from all forms of despicable acts ✓ 

2e To benefit something from all aspects.  ✓ 

2f 
Choose food and use all forms of natural resources that are halal (halalan) 

and contain wholesome goodness (thayyiban)   
✓ 

2g To benefits all forms of natural resources created by Allah SWT  ✓ 

Item The Integration of Halal Green in Halal Product Development SASB 

3a Crucial to integrate  - 

3b Eclectic and superficial in nature  - 

3c Applied separately - 

3d Integrated harmoniously ✓ 

3e It blends easily ✓ 

 

Discussion  

It has been suggested that halal sectors’ economic, social, and environmental activities 

contribute to sustainability. Another factor is that the halal business is increasingly having to 

deal with issues related to global food sustainability, quality, and security. The technical 

requirements of halal certification and its industrial production are additional difficulties for 

halal industries. Since the SDGs are particularly devoted to acting and achieving the goals, 

such as making energy clean and inexpensive, ending global warming, and creating sustainable 

cities and communities, it is crucial for all practitioners in the halal business to comprehend 

the issue of sustainability.  

As asserted by Ramadania et al. (2018) that the term ‘green’ in a food or product is still foreign 

to many people. However, this approach is used in certain developed nations. To lessen adverse 

effects on the environment, such as harm and contamination to the environment, green products 

are produced, disseminated, and used. To adapt to technological advancements with the times, 

green develops and is successfully applied in the halal business, which regulates production 

and sufficiency in the effective use of resources (Fageh, 2022). As a result, the creation of halal 

green products should have an emphasis on environmental sustainability through the efficient 

use of renewable energy, ecologically acceptable raw materials, and waste management. 

Ensuring the implementation of this halal green concept is crucial as green consumers only 

care about environmentally sound products (Fakhira, Mismiwati, Africano, Riduwansah, & 

Riski, 2022). 

Therefore, nowadays, consumers with knowledge of health issues are increasingly cautious and 

apprehensive when making purchases (Ramadania, Putri, & Juniwati, 2018). By considering 

the viewpoints of consumers, we can see that people are more conscious of the fact that the 

products they use and consume have an impact on their quality of life. However, many 

consumers believe that halal products are healthy and advantageous for the environment. They 
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appreciate the extra amount of inspection that goes into halal certification and compliance. 

Additionally, consumer worries about food quality, purity, and health have translated into a 

desire for labelling, production transparency, ethical supply chain management (Bonne & 

Verbeke, 2007), and ethical food production (Bergeaud-Blackler, Fischer, & Lever, 2016). 

Therefore, it's crucial to consider the actual technological and ethical dimensions of the halal 

phenomena. Relevant parties should educate customers about halal green goods and products 

due to the impact on consumer awareness and purchase intent.  

Besides a strict inspection for halal certification, it is wise to make the product green too to 

decrease the impacts on the environment such as pollution and waste (Ramadania, Putri, & 

Juniwati, 2018). According to Talib’s definitions (2015a; 2015b), Halal goods and foods tend 

to enclose natural husbandry, fair trade, green animal rearing and environmental economics, as 

well as those paradigms for environmental sustainability and corporate social responsibility 

(CSR). Then, in terms of environmental protection requirements, there are certain situations 

(such as organic farming) where Halal food guidelines and standards and non-Halal food 

supply chain standards appear to be similar (Abdullah, Sabar, & Mustafar, 2018; Rejeb, Rejeb, 

& Zailani, 2021). Halal green production may therefore present a chance to optimise the use of 

energy, water, land and other natural resources, hence reducing emissions into the global 

environmental (Bux, Varese, Amicarelli, & Lombardi, 2022). 

Islamic societies are founded on ideas that set them apart from other ideologies. Islamic 

integration also involves establishing strong legal, economic, political, and social 

underpinnings (Abdullah & E. Azam, 2020). Each of them has a unified structure that aids the 

neighbourhood in getting the ideal outcomes (Abdullah & E. Azam, 2020). Muslims have a 

high appreciation for business and entrepreneurship because the Prophet Muhammad sallalahu 

‘alaihi wassalam (SAW) was an entrepreneur (Solaiman & Yasmin, 2012), and these moral 

principles for conducting business were all revealed to Islam 1400 years ago through the 

Prophet Muhammad SAW (Abdullah & E. Azam, 2020). Hence, Islamic culture values 

entrepreneurship, as demonstrated by the Prophet Muhammad SAW and his companions 

(Rameli, Aziz, & Wahab, 2013). Therefore, it is emphasised that business owners, makers, or 

producers of halal products should have incorporated their dedication to their faith into their 

business conduct on the occasion of the necessity, to integrate high standards of ethics. This 

promotes management in the halal industry to conduct business while still upholding the moral 

standards and spiritual ideals that are consistent with the five Maqasid-al-Shari'ah objectives.  

 

The implications that affected all parties involved in the supply chain, including the owners, 

suppliers, manufacturers, employees, financiers, customers, community, and the entire 

country, are included in this study. This study would also give the government and 

policymakers a different way to strengthen the halal eco-integrity systems as well as their 

political choices and methods for carrying out the 'fardhu kifayah' by helping the ummah.  

 

Suggestion and Recommendation 
 

This study provided an all-encompassing paradigm for integrating halal green into the 

production of halal foods as illustrated in Figure 2.  The success of the NPD process in the 

model is a product that integrates the halal-green concept in its product development. The halal-

green concept ensures that the halal requirements can adhere to during the processing, 

handling, packing, and distribution of the halal food product. By integrating the halal-green 

concept, manufacturers are getting the assurance that their ingredients, preparation, processing, 
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hygienic, and sanitation procedures have not only met the halal standards but are also satisfied 

with SDGs and Maqasid Shariah. 

 

Figure 2: Integration of Halal Green Concept and Halal Product Development Process 

 
 

Conclusion 
 

The market for halal food is expanding, which has prompted several nations that produce food 

to develop new products. Many nations, especially those with Muslim populations are making 

aggressive investments in the manufacture of halal food. The regional producers must also 

seize this chance. When developing halal-compliant food products, local businesses have an 

advantage over their competitors. The producers should work to become market leaders in the 

global halal market. Product development plans with halal green caps must be used by firms 

that produce food as a competitive advantage, and for some businesses, it is essential to their 

survival. Businesses must put their efforts into becoming a demand-focused sector. 

 

The halal business placed more emphasis on the halalan thayyiban aspect, whereas the green 

industry does on environmental factors. Assuming that, the halal green concept should 

emphasise natural preservation, environmental issues, and halalan thayyiban to maintain 

continuity between these two concepts. This study is essential because it will enable key 

participants in the industry, including the government and policymakers, to prepare for all 

aspects of halal green in their operations.  

 

The present research has been limited to one selected company. Perhaps, future studies should 

explore the implementation of halal green in multiple halal companies. In short, a field research 

approach using primary data in the different halal sectors as the main data is recommended for 

future studies to get a practical picture of the implementation of the halal green concept in 

another halal sector of Brunei as well as comparative studies with another halal sector. To this 

extent, halal green could offer an intriguing tool to keep customers, expand safe purchasing, 

improve secure markets, and be environmentally friendly.  
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